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ECONOMIC OUTLOOK




Consumer Confidence is at 90.9, up 17% in 2014 and is
now at its highest point since October 2007.

+17.3%

In 2014

An index of 90 is
considered
necessary for
sustainability and
100 is required for

growth.

Source: The Conference Board
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U.S. Unemployment Rate stands at 6.1%, the lowest it has been
since September 2008.

The Unemployment rate had

dipped to 6.1% in June, down

from 6.7% at the start of the
year.

6.1%

June 2014

Source: Bureau of Labor Statistics




U.S. Gasoline Prices averaged $3.54 in July, up 10.2% on the
year and up 1.1% compared to April of 2013.

+1.1%

Vs July 2013

EIA reports that

gasoline prices

averaged $3.54 i
July.

Source: U.S. Energy Information Administration
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HISTORY OF U.S. AVERAGE GASOLINE PRICES
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The DJIA closed Aug. 2013 at 16,368.27 on August 7,
flat so far in 2014.

-1.3%

In 2014

The DJIA hit
16,368.27 on

August 7, down
from the
16,576.66 close i
December.

Source: Dow Jones Industrial Average

v
=




U.S. TRAVEL PERFORMANCE




The US Travel Association estimates leisure travel was up
1.4% in 2013 and will increase 1.7% in 2014.
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Business travel volume is estimated to have increased by
0.5% in 2013 and is projected to grow 1.6% in 2014.
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Nationwide, room demand is up 4.1% over the previous 12
month period.

+4.1%

Past 12 Months

Source: Smith Travel Research
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U.S. room demand has varied by chain scale so far this year.

EQY Variance in Room Demand by Chain Scale
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U.S. room demand is up in every census region, but is
strongest in the Mountain region.

EQY Variance in Room Demand by Census Region
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TRAVEL INDUSTRY UPDATE




TRAVEL INDUSTRY OVERVIEW

Forecast 2014

2014 lodging demand is expected to grow by 3.3% while supply is expected to
increase by 1.0%. The net result is a national occupancy forecast of 63.8% in 2014

which, if it occurs, will be the highest annual occupancy rate since 1997.

Other growth is expected as well. It is expected that domestic air travel
enplanements will grow by 2.0%, U.S. gross domestic product (GDP) will increase
by 2.0%, disposable consumer income will increase 1.8%, personal spending will

grow 2.0%, the savings rate will increase 3.5% and inflation will increase 2.5%.
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TRAVEL INDUSTRY OVERVIEW

Choice Hotelsd 2014 Sevealmk8trends:.av el Survey

More Trips, But Fewer Nights Away. There will be a 17.2 percent increase in the
number of leisure trips taken this summer, but travelers will spend fewer nights

away, with a decrease of 9.4 percent .

Travelers Prefer Driving. The survey found that 75.3 percent of summer travelers
are planning to drive to their leisure travel destination this summer, driving an
average of 689 miles round-trip. Fifty percent of respondents also said that they

would prefer a two -hour drive compared to a flight, bus or train  ride.

Loyalty Programs Influence Travelers' Booking Decisions. The survey showed that
34.6 percent of travelers say that loyalty and incentive programs influence where,
how and when they travel, and over 53 percent of respondents are enrolled in travel

rewards programs.
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TRAVEL INDUSTRY OVERVIEW
Choice Hotelsd 2014 SevealmctheseftopdWtends Sur vey

Camping is the Least Favorite Vacation. Nearly 40 percent of travelers (38.2

percent) said that camping was the least desirable type of summer vacation

New Locations Trump Old Favorites. Almost 70 percent of respondents (66.8
percent) would prefer to visit somewhere new over returning to a favorite vacation

destination this summer.

Travelers Want to Explore Cuisines, Unless They Have Kids. When on summer

vacation, 28.9 percent of respondents choose to dine at restaurants they can't find
at home, unless they are traveling with children. If travelers have children under 12
years of age, 24.5 percent most often visit casual dining restaurants, like TGI

Friday's and Applebee's.
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TRAVEL INDUSTRY OVERVIEW
Choice Hotelsdo 2014 Sevealmedthesetopd@tends Sur vey

Free High-Speed Internet Most Important. Free high-speed Internet was selected
by 65.5 percent of respondents as the "must -have" amenity when selecting a hotel
or resort for summer travel. Following free high -speed internet, free continental
breakfast and an in-room refrigerator polled highest for needed amenities at 54.5

and 49.6 percent, respectively .

Millennials are Travelling with  Pets. The survey found that Millennials are 21.7

percent more likely than older generations to be traveling with a pet this summer.
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BRANSON 2014 PERFORMANCE




CITY OF BRANSON SALES TAX
YTD through June 2014
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CITY OF BRANSON TOURISM TAX
YTD through June 2014

$4,400 —+7-4%
$4,300
$4,200
$4,100
$4,000
$3,900
$3,800
$3,700
$3,600
$3,500

obnnnQanv

2010 2011 2012 2013 2014

Source: City of Branson

BRANSON



TCED TOURISM TAX
YTD through June 2014
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ROOM DEMAND COMPARISON
YTD through June 2014

YOY Variance in Room Demand
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